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HOT MARKET
FOR CATS

As Lagoon launches its 6,000th unit to underline its position as the market leader
in cruising catamarans, multihull lovers are being presented with increasing
options from fellow French builders Fountaine Pajot and Bali, South Africanbuilt Leopard, Polish custom builder Sunreef and powercat specialist Aquila.
Meanwhile, solar-electric specialist Silent-Yachts and new brands like Alva and
KingCAT are offering exciting new ranges.
WORDS NICK HUNG PHOTOS SHIPYARDS

The new Aquila 70 is a large powercat
in a sector featuring the likes of the
Lagoon Seventy 8, 80 Sunreef Power and
Fountaine Pajot Power 67, while other
brands are developing models of this size
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FRENCH GIANTS

he Lagoon 55 (see REVIEW) was among many new
catamarans scheduled to premiere at this year’s
International Multihull Show at La Grande Motte in the
south of France. However, this year’s edition was cancelled
a month ahead of the event – as it was last year – leading Lagoon
and many other catamaran builders to organise alternative ways of
showcasing their new models.
In the meantime, Lagoon celebrated completing its 6,000th
catamaran since its first launch in 1987, which underlined its reputation
as the most prolific builder in a sector featuring fellow French builder
Fountaine Pajot, with around 4,000 units since 1976, and South Africabuilt Leopard, with about 2,500 over the past two decades.
“Passing the 6,000 mark is a huge milestone for us,” says Thomas
Gailly, Lagoon Brand Director. “It shows the kind of trust our clients
have in our boats and know-how.”
Over 1,000 people work for Lagoon, which builds its catamarans
from 40-78ft in multiple Groupe Beneteau facilities in France. The
40, 42 and 46 sailing catamarans are built in Dompierre, an hour from
Nantes in the Vendee region.
Further south, the stunning CNB (Construction Navale Bordeaux)
site on the River Garonne in Bordeaux is the production site for the
Lagoon 50, 52, 55, Sixty 5 and Seventy 7 sailing models along with the
Sixty 7 and Seventy 8 powercats.
Lagoon passed the mark of producing 400 boats a year in 2017

and kept on increasing its production capacity until Covid rocked the
boat last year, forcing production to stop for two months during the
lockdown.
With Covid having a dramatic impact on travel, many major
charter companies reduced their orders, which affected Lagoon along
with other cruising catamaran builders. Simultaneously, though, there
was a notable uptick in orders from private clients, again a trend
echoed at competitors.
“Due to Covid, there was a real slowdown in orders from charter
companies due to many of their bases remaining closed, but we’ve
been keeping good pace due to very strong demand from private
customers. Actually, Covid drastically increased the demand through
the entire Lagoon range from private customers,” Gailly says.
“People are trying to find a way to escape from it all and how
better than on a catamaran. Living on the sea was a dream for many
and the situation led them to make this dream come true. Because of
our production capacity, we’re able to offer the best lead times in the
catamaran industry for most sizes, which led us to be quite successful
over the last year or so.”
Lagoon’s numbers remain strong, but Gailly concedes the brand
faces growing competition from both established builders and new
players in a sector that appears to be expanding in popularity each year.
“There’s more and more demand for catamarans around the
world and this has been true for years now. This has attracted other
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A Lagoon 46 (left) has arrived in Pattaya and is available for charter; a Lagoon 50 (right) in Hong Kong; the new Lagoon 55 (top)
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Lagoon builds all models from the Lagoon 50 upwards in Groupe Beneteau’s facility in Bordeaux (left); the first Excess 11 in Asia is in Japan (right)

shipyards to invest more and more into this segment or even start their
own range,” he says.
“Lagoon is one of the most experienced players in the industry and
long ago became the biggest. It also has the biggest dealer network, so you
always find the support you need, which is essential when buying a boat.
“Finally, we keep ahead by always innovating. We’ve done it again
with the Lagoon 55 and its new concept of an open terrace on the sea.
This is a brand-new way to live aboard and enjoy your boat that no one
else is doing.”
LEADER OF THE PACK
Lagoon has certainly set the benchmark in Asia, where its dealers
include Simpson Marine, the region’s biggest dealer with over 100
staff in seven countries. Simpson Marine has sold over 400 Lagoon
cats and is the brand’s representative in Hong Kong, Taiwan, parts of
mainland China, Thailand, Malaysia, Singapore and Indonesia.
“Lagoon has been around for almost 20 years in Asia. People know
and trust the name now,” Gailly says. “We work with great partners
who have an excellent reputation for professionalism and capability.
Being the leader is also a way to attract the best dealers, in terms of
sales and service.”
The Lagoon 55 is the brand’s third-biggest sailing catamaran,
behind the Sixty 5 launched last year and the Seventy 7, whose
release in 2016 kick-started the emergence of the brand’s ‘big four’,
which also includes the Sixty 7 and Seventy 8. The very first Seventy

7 sailing catamaran was sold to the Philippines, while another has
recently been sold to Japan.
Gailly said he’s “very happy” with initial sales of the Lagoon 55,
which is a significant step up from the 52. Major differences include
a vastly increased beam, completely redesigned aft cockpit and
transoms, a full flybridge, saloon skylights and a much-improved
foredeck.
“The volume of the 55 inside and outside is really amazing,” Gailly
says. “Together with the Premium Services we will offer, she’s a logical
link to our big four.”
Lagoon Premium is a new service the brand is offering for its
50ft-plus models. A new online platform allows clients to choose
from a wide array of options including hull wrapping, tableware,
cutlery, personalised cushions, towels or bed sheets, extra electronic
equipment, security equipment and toys. The platform also allows
owners to follow the production of their boat in Bordeaux.
“We launched Lagoon Premium because of more demand for
customisation and personalisation,” Gailly says. “Everything the client
orders is installed directly on the production line or loaded onto the
boat, so clients can just come to the shipyard, turn the key and start
their adventure.”
Lagoon’s capacity in Bordeaux has benefited from the added space
made available when the production of CNB sailing yachts was moved
to Groupe Beneteau’s facility in Monfalcone, Italy, although the sailing
yacht brand has since been sold to Solaris. The space previously used

The Lagoon Sixty 5 (below) debuted last year and completed the brand’s ‘big four’ that also includes the Seventy 7, and the Sixty 7 and Seventy 8 powercats

Power 67

Official Film

The ultimate luxury catamaran to enhance your cruises... The Power 67 is just as well designed for
long-distance getaways, beautiful cruises or simply for the pleasure of welcoming guests...
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The second Fountaine Pajot MY5 (left) to arrive in Asia is in Hong Kong; the brand is preparing to debut the MY4.S (right) this summer

Fountaine Pajot’s new models unveiled late last year included the Samana 59, the French builder’s second-biggest sailing catamaran

for CNB is now dedicated to the Sixty line, but Gailly says Lagoon will
not rush orders to catch up with demand.
“On our ‘big four’ models, the strategy is to focus on quality more
than quantity. For instance, for the first year of the Sixty 5, even though
we already had strong demand, we made only one vessel and took time
to test her before starting the next ones. We know this clientele well and
how important it is to maintain our standards and key values.”
While the ‘big four’ have had significant sales in Asia, Gailly says
the Lagoon 46 and 50 are now the most popular models in the region.
“They are recent models with the best price positioning on the market.
They answer Asian clients’ need for volume, comfort and a large list of
optional equipment. We also have big hopes for the 55.”
Meanwhile, Excess, the new Groupe Beneteau brand focused on
higher-performance sailing cats, now has its current fleet represented
across the Asia-Pacific. The Excess 11, the brand’s 37ft entry-level
yacht, marked its Asia debut at the Japan International Boat Show in

April, having earlier been the star of an ‘Excess Tour’ in Yokohama.
Australia is home to an Excess 12, which was displayed at the
Boating Rendezvous in Sydney last October and is set to appear at this
year’s Sanctuary Cove International Boat Show.
The Excess 15 is the brand’s largest model and a unit sold in New
Zealand participated in the Atlantic Rally for Cruisers at the end of
last year as the 48ft 5in catamaran makes her way ‘home’ via various
stops including Tahiti.
FOUNTAINE PAJOT’S FUTURE VISION
Fountaine Pajot will celebrate its 45th anniversary in July, having
built in the region of 4,000 sailing catamarans since it was founded in
1976 by Jean-François Fountaine, Yves Pajot, Daniel Givon and Rémi
Tristan.
Unlike Lagoon, Fountaine Pajot is active in the smaller powercat
sector and is preparing to launch the MY4.S, its new entry-level motor

yacht complementing the MY5 – one recently arrived in Hong Kong
through Asia Yachting – and the MY6, models formerly known as the
MY40 and MY44.
The La Rochelle builder, which has over 1,000 employees, hopes
to display the MY4.S at the Cannes Yachting Festival (September
7-12) and other boat shows in Europe and the US, with hopes to debut
a unit in Asia as soon as possible. Late last year, it launched its first
Power 67, a model based on the Alegria 67, its flagship sailing yacht.
“Fountaine Pajot Motor Yachts carved a real niche in the motor
yacht market and is today challenging monohull power boats,” says
Group Sales Director Steven Guedeu. “Motor yachts continue to make
up about 20 per cent of our business, but that’s because our sailing
catamaran sales are still growing, too!”
The brand’s newest sailing yachts are the entry-level Isla 40 and
Samana 59, both launched late last year. The Isla 40 is the smaller
sister of the Astrea 42, Elba 45 and Saona 47, and two units are
scheduled to arrive in Asia later in the year. The Samana 59 is more
recognisable as the little sister of the Alegria 67 and has the largest
flybridge in her category, according to the shipyard.
Fountaine Pajot has also spent much of the last year developing
a new focus on sustainability and expects to make a formal
announcement on its plans in September. Earlier this year, it offered a
glimpse into this future with details of the ‘New 51’ sailing catamaran
to be unveiled in early 2022.
Instead of offering solar panels as an option to be added on flat
surfaces, the 51 will have the option of solar panels fully integrated
into the hardtop – marking a first for the brand – and which will work
in tandem with lithium batteries. The integrated solar-power system is

expected to produce 2,000-2,200W of power, about four times as much
as on previous Fountaine Pajot models of a similar size.
“We were surprised by the excitement around the New 51.
Following the announcement, we had a lot of orders from people who
love the concept and each one has taken the integrated solar-panels
option. We are really honoured by the confidence shown by these
future owners,” Guedeu says.
“For the past 12 months, Fountaine Pajot’s major objective has
been to put environmental sustainability at the heart of the design and
development of our new boats, so you can expect many innovations in
the coming years.”
Fountaine Pajot has established a strong dealer network in Asia
overseen by Hong Kong-based Kevin Corfa. However, the builder is
aware there’s growing competition in the region and around the globe
from established, fast-rising and even new catamaran builders.
“It’s good for the market to have a larger range of proposals.
Fountaine Pajot is a historical, iconic brand and a worldwide reference
in cruising catamarans market, and it has a high capacity to follow the
trends and meet the new demands of the owners,” Guedeu says.
“Even during the health crisis, we’ve been very active
commercially and our customers have shown real loyalty, so have our
dealers.”
BALI’S RAPID EXPANSION
In comparison to its fellow French builders, Bali is the ‘new kid
on the block’, although parent company Catana Group has well over
three decades of experience in building fast sailing cats in Canet-enRoussillon, having launched its first model in 1984.

Only launched recently, the Bali 4.2 is the brand’s newest sailing catamaran and is among three new models being introduced in 2021

Fountaine Pajot’s other new models launched late last year were the Isla 40 (left), the brand’s entry-level sailing catamaran, and the Power 67 (right), sister ship of the Alegria 67

116

117

One of three new Bali models in 2020, the 4.6 features the brand’s recognisable traits such as the garage-style aft door, foredeck door, solid foredeck and flybridge

Owner Olivier Poncin launched the Bali brand of cruising
catamarans in 2014 and it has quickly made an impact through its
distinctive design innovations. The most notable is the wide, ‘tilt-andlift’ aft door – or ‘Bali door’ – that slides into the ceiling and converts
the cockpit and interior social space into one connected area.
Others include the solid foredeck, which notably increases living
space and is complemented by a foredeck door on all but the smallest
models. Sliding saloon windows, flybridges and huge fridges are other
recognisable traits.
Bali’s annual production has steadily risen over the years and
having built in the region of 150 units last year, it expects to top
that number in 2021, putting it firmly in the top ranks of cruising
catamaran builders alongside its more established competitors.
However, just as remarkable is how new the range is. Having
debuted both the 4.1 and flagship 5.4 in 2018, Bali launched its
first-ever powercat, the 4.3 MY, in 2019 before embarking on a headspinning roll-out of six new models debuting in 2020 and 2021.
It started at Boot Dusseldorf last year with the world premiere of
the Catspace Sail, the brand’s new 40ft entry-level sailing cat. The
first Catspace in Asia has already been delivered to her owner in
Hong Kong through local dealer Asiamarine and two more units are

scheduled to arrive in the city in July.
Bali’s new models last year also included the 4.8 (see REVIEW),
the brand’s second-biggest catamaran and whose layout options
include a remarkable version with six ensuite cabins. Asiamarine
has since worked with Bali to develop a specially customised, luxury
version that will arrive in this region later this year.
The 4.6, the brand’s third-biggest cat, then rounded out Bali’s
new models for 2020, but there was much more to come.
This year the brand has continued pushing out new product by
launching both the 4.2 and the Catspace MY, the brand’s second
powercat model and a slightly smaller, more budget-conscious
alternative to the 4.3 MY but with a notably large flybridge. And this
autumn, Bali will launch its 4.4, continuing a remarkable period for
a company that’s among the disruptors in the sector.
“Bali designs are a new concept in the market, not traditional.
Our aim is to focus on producing the best boats we can, produce as
comprehensive range as possible and fulfil our owners’ dreams,” says
Boris Compagnon, Bali’s Sales Director.
“In Asia, we’re young compared to other catamaran builders, but
we already have a good network of dealers. We’re going step by step
and we’re happy with sales so far.”

The open saloon (left) on the Bali 4.6 shows the benefits of the lifting ‘Bali door’; the Bali 4.4 (right) will launch in autumn and be the brand’s third new model in 2021
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INTERNATIONAL GIANTS
LEOPARD POWERING ON
Leopard is one of the household names in cruising catamarans
and this year marked the Palm Beach International Boat Show in late
March with the premiere of the Leopard 42, its new entry-level sailing
catamaran that makes its Asia-Pacific debut at the Sanctuary Cove
show in late May.
Over the past two decades, about 2,500 ‘Leopards’ have been
built exclusively by Robertson & Caine in South Africa, a figure that
includes charter cats for the brand’s sister companies, The Moorings
and Sunsail.
Covid aside, recent annual production in Cape Town has averaged
190-200 boats per year, with sailing cats making up about 70 per
cent of that figure, although Leopard’s long-standing production of
powercats for both private owners and charter has made it a global
leader in the sector.
Its current powercat range comprises the 43 PC, with over 130

units produced since 2015, and the flagship 53 PC, which debuted at
last year’s Miami International Boat Show and has already sold over 55
units. The new flagship succeeded the 51 PC, which established itself
as the most popular powercat in its class, with 137 hulls built since
2013.
“Leopard is the leading catamaran brand in the US market and
the world leader in power catamarans,” says Kit Chotithamaporn,
Leopard’s Yacht Sales Manager – Asia. “The success of the new 53 PC
has been incredible. It’s a completely new design and interior, much
larger and three tonnes heavier than the 51PC, but achieves the same
performance with the same engines.”
The popularity of privately owned Leopard catamarans has
increased through Covid, although the travel restrictions have had a
direct hit on the demand for charter cats.
“We’ve seen a boom in [private] yacht sales in 2020 and 2021.
SAIL 42 | 45 | 50

POWER 43 PC | 53 PC

Sea

perfection
Asia Head Office | Phuket, Thailand | kit.c@thlmarine.com | 66+(0)81 766 1799

The upper lounge on the new Leopard 42 (left and top), which debuted in March; an upper lounge was introduced on the Leopard 45 (right) last year
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Sunreef is operating at its new, still-developing shipyard (above) in Gdansk on Poland’s north coast, while retaining its original facility to keep up with demand

Successor to the popular 51 PC, the Leopard 53 PC (above) is the brand’s flagship powercat and its strong sales across the globe include multiple orders in Asia

After all, what better way to social distance and stay safe than being
on a boat,” says Kit, who’s based in Phuket. “But even though the
number of Leopard orders for private customers increased during
Covid, the production for our Moorings and Sunsail fleets decreased,
resulting in an overall reduction of units in 2020 and 2021. We expect
to return to pre-Covid levels in 2022.”
Leopard has a long-standing presence in Asia, where the brand
sells more privately owned powercats than sailing models, although
the overall split is about 50/50 when also considering The Moorings
fleet.
“In Asia, the most popular Leopard models are still the powercats
as they offer great performance yet are very fuel efficient, and the
amount of space inside and out is hard to beat,” Kit says.
Even through the Covid era, impressive sales across Asia have
included three 53 PCs, one of which was handed over in April to an
owner from Japan who’s ‘sailing’ her all the way from Cape Town to
Thailand, where he also has a residence. New units of the 43 PC have
recently been delivered to Hong Kong and Phuket.
Sailing-catamaran sales have included a new Leopard 42 and a 50
to China, and a 45 to Korea.
The Leopard 42, available with three or four ensuite cabins,
succeeds the 40 but notable differences include the introduction of an
‘upper lounge’, a feature added last year to the 45, whose exterior has

been redesigned to match its smaller and bigger sisters. Meanwhile,
the new interior styling first seen on the 53 PC and now featuring on
the 42 is being rolled out on the other models.
“The Leopard 42 has been very well received. Even prior to the
launch, sales were doing well, with 30 boats contracted, and deliveries
are now pushed into the summer of 2022,” says Kit, who expects
Leopard to announce two new models by the end of this year.
SUNREEF EXPANDS RANGE, PRODUCTION
Sunreef Yachts is in an exciting period as it continues to roll out
models from its updated sailing and powercat lines headed by the
Sunreef 80 and 80 Sunreef Power. At the same time, it’s preparing for
a very busy summer when it plans to launch the first 80ft sailing and
power models from its new Eco line, as well as the first 70 Sunreef
Power and 100 Sunreef Power, while continuing to build its flagship
49M Power.
All this while continuing its ongoing relocation from its original
base at the historic Gdansk Shipyard to its spectacular and stillevolving 81,000sqm site further along the Martwa Wisla river.
Last year, more manufacturing halls were added at the new site
and all office buildings were completed, today housing all non-factory
staff. Despite retaining its original 35,000sqm shipyard to help keep
up with demand, the company is already planning to expand its new

production facilities, warehouses and workshops.
“Despite a difficult year worldwide, we kept growing and hiring
new staff. We expanded our new shipyard and maintained growth. We
have 1,500 people working at Sunreef now and we’re still hiring,” says
Francis Lapp, President and founder of the company.
“With the growth we’re currently experiencing, we have the old
and new shipyard working in parallel. This enables us to keep up
the pace and maintain a good rhythm of production. Eventually, all
the production will move to the new facility, but as for now, we keep
building in two locations. Complete relocation is planned for the end
of 2023.”
The pioneering Polish builder has been doing things on a larger
scale and in a more customised fashion ever since Lapp formed the
company in 2002 and the following year launched a Sunreef 74, an
oceangoing luxury flybridge catamaran. In 2008, it launched its first
big powercat, the double-deck 70 Sunreef Power with oceanic range.
Sunreef’s recent surge in sales and expansion follows an overhaul
of its sail and power ranges, which started in memorable fashion with
the world premieres of the Sunreef 80 and the 80 Sunreef Power at the
Cannes Yachting Festival in 2018 and 2019 respectively.
The huge success of the Sunreef 80 – whose sales include the
Chinese-owned Double Happiness – spearheads a sailing range that also

includes the 50, 60 and the 70, whose first hull was launched last year.
Meanwhile, Rafa Nadal and a China-based client are among the
growing list of owners of the 80 Sunreef Power, which was joined late
last year by the first 60 Power, while the first 70 Power will launch
this summer.
“We inaugurated both the sail and power range with 80-footers
that brought a lot of new customers and the Sunreef 80 has become a
bestseller as well as the 80 Sunreef Power. Those models spearheaded
the success of our new range,” Lapp says.
“The Sunreef 50, 60 and 70 in the sail range have also had great
feedback from our clients, while the 60 Sunreef Power is growing in
popularity with new deliveries including the US and Qatar.”
As seen with global sales of pre-owned superyachts, Lapp believes
Covid has made many clients considering buying a yacht in the future
push ahead with a purchase while boating stands out as one of the
most enjoyable ‘safe’ activities.
“In some ways, the pandemic has pushed people to reach out for
the things they desire and stop putting plans on hold. This translated
into a growing number of sales. I’m not surprised with this trend as I
can understand people looking for more privacy, more freedom, more
quality time with friends and family away from all the stress and
anxiety.”

Set to launch this summer, the Sunreef 80 Eco will be the first sailing catamaran from the builder’s new solar-powered Eco range

Sunreef’s new ranges of power and sailing catamarans have been boosted by the additions of the 60 Sunreef Power (left) and the Sunreef 70 sailing catamaran (right)
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Rafa Nadal is among owners of the 80 Sunreef Power and took delivery of his new yacht, Great White (pictured), in Mallorca last summer

The yard has a history of building bigger models, having launched
the double-deck Sunreef 102 sailing cat and sloop-rigged Sunreef 114
in 2010, plus the double-deck Sunreef 88 in 2017. Its biggest ongoing
builds include the 100 Power announced last year and the 49M Power,
a 161-footer with a beam of 55ft.
Spearheading the new Eco range are the upcoming Sunreef 80 Eco
and 80 Sunreef Power Eco, both featuring solar panels integrated into the
hull sides, flybridge and hardtop, and even the mast on the sailing yacht.
“Apart from our solar system and electric propulsion, the Sunreef
80 Eco will be able to generate clean energy while under sail due to
a hydro-generation system,” Lapp says. “Both cats will be equipped
with custom-engineered, ultralight battery banks and will feature a
gas-based air-conditioning system that will be a huge energy saver.”
AQUILA JOINS THE BIG LEAGUE
Aquila moved into a whole new sector of the powercat market when
it launched the Aquila 70 (see REVIEW), a model that had its world
premiere at the 35th Palm Beach International Boat Show from March
25-28.
The 70’s size puts it up against the likes of Sunreef’s 60, 70
and 80 Power models, Lagoon’s Sixty 7 and Seventy 8 powercats,
and Fountaine Pajot’s Power 67. However, Aquila says the primary
distinctions of its new flagship are its motor yacht-style lines and
performance, with twin 1,000hp Volvo D13 inboards powering her to
27 knots.
Aquila has also released its new 54, which was developed
simultaneously with the 70. It shares many of the design traits of its

big sister including the option of an enclosed flybridge, a high-low
swim platform that carries a purpose-built Aquila tender, and central
stairs from the flybridge to foredeck. Inside, it also offers multiple
main-deck and accommodation layouts including the option of a fullbeam master cabin forward of the saloon.
The brand said multiple units of the 70 had been sold as of late
April, although the huge sales story was the overwhelming popularity
of the equally-new 54, as Aquila’s sales across the globe continued to
rise post Covid.
“The initial drop at the beginning of Covid was followed by a
surge in orders,” says Yvan Eymieu, Aquila’s International Sales and
Distribution Manager. “The first quarter of 2021 has been fantastic for
international sales, notably from Europe.”
The sales of the 54 have included an order from the Gulf of
Thailand through regional dealer Simpson Marine, which represents
the brand in Hong Kong, Taiwan, Philippines, Thailand, Malaysia,
Singapore, Indonesia and Cambodia. And while the American markets
prefer the enclosed ‘skylounge’, clients in Europe, Asia and elsewhere
show a preference for the open flybridge.
The new 54 and 70 have radically expanded the offering by
Aquila, which was founded in 2012 by MarineMax and Sino Eagle,
and initially focused on building for the MarineMax Vacations charter
fleet in the Caribbean and for private clients in the US.
Gradually, the private orders started to overtake the charter
demand, but arguably the biggest change has been the increase in
‘international’ private sales, especially for the larger, inboard models.
Alongside the spectacular sales of the 54, orders for Aquila’s ‘core’

Aquila has reported remarkable early sales of its new Aquila 54 (left); layout options include a full-beam owner’s suite (right) forward of the saloon
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Aquila recently released an upgraded version of its Aquila 32 (left and right) with a fixed swim platform, revised seating configuration and new hardtop

models have continued to thrive over the past year. Aquila notably
completed the 100th hull of its 44 in May 2020 – delivering that unit
to an owner in Hong Kong – before matching that production figure for
its 36 in December.
Aquila says strong demand continues for the 44, a model that
debuted in early 2014, and the even faster-selling 36, which was
launched in 2017 as the brand’s first model with outboard engines.
The 36 is offered in a variety of configurations, including for fishing
and diving, while a Hydro Glide Foil System to reduce consumption is
also available.

According to Eymieu, the Aquila 36 has proved the most popular
model in Asia and two more units are due to arrive in Singapore by the
fourth quarter of this year.
“The orders keep increasing in most of the Asian markets,” says
Eymieu. “We are very satisfied with the collaboration with Simpson
Marine and the development of the brand in Asia.”
Meanwhile, the Aquila 32 has sold steadily since its debut in 2019
and is now produced in an updated design featuring an upgraded
seating configuration, new hardtop and a fixed swim platform between
the outboards with a customised, fully stowed swim ladder. A new
entry-level model will be added to the range this year.

The Aquila 70, the brand’s new flagship, was designed with emphasis on sleek exterior lines and power, with the 70-footer topping 27 knots with twin 1,000hp Volvo D13 inboards
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NEW GIANTS
SILENT’S BOLD NEW GENERATION
In Thailand, Silent-Yachts is preparing to launch its Silent 60, the
first of its fast-selling new line-up of models from 60-80ft. The range
effectively succeeds the Silent 64 built in Turkey and Silent 55 built
in China that made the Austrian-owned brand a pioneer in solarelectric catamarans.
Having built a total of 11 units in the last five years, Silent’s ecofriendly proposal has enjoyed a huge rise in popularity in the past two
years according to the order book for its new models, which are being
built in Thailand and primarily Italy. As of April, the builder announced
14 sales of the Silent 60, three of the Silent 80, five of the Silent 80 TriDeck and three of the 62 Tri-Deck, a model only recently announced.
Michael Köhler, founder and CEO of Silent-Yachts, says: “Covid
affected the demand for Silent-Yachts in a very positive way. In terms
of sales, 2020 has been our most successful year and we expect even
more orders this year. We receive growing interest for the new 62 TriDeck as she offers lots of space for a 62ft catamaran.”
While Covid has given a belated boost to the industry, Köhler
believes the increased interest in his brand’s solar-powered
catamarans is also a reflection of a growing interest in sustainability
and awareness of finite resources.
“We believe people are now more aware than ever of the fact we live
in a fragile ecological system. People are looking for yachts even more
independent from fossil fuels than sailing boats. Silent-Yachts offers the

solution as our catamarans are powered by the sun,” Köhler says.
“However, sometimes people still have difficulty believing we
harness the energy from the sun not only to supply the household
appliances but also for the actual propulsion of the yachts. This
continues to amaze people when they start to realise what our
propulsion system is capable of.”
In conjunction with its new line-up of models, Silent-Yachts has
had to develop new production lines, teaming up with PMG Shipyard
in Thailand for some Silent 60 units and creating its primary facilities
in Fano, just north of Ancona on Italy’s Adriatic coast. The builder
estimates that the new 30,000sqm facilities can produce up to 15
models built on the 60/62 platform and eight hulls of the 80 models.
This year, the company has announced two e-mobility experts as
the first members of its Advisory Board. First appointed was Jochen
Rudat, who spent a decade with Tesla in Europe including as Director
of Central Europe, reporting directly to Elon Musk.
In March, Silent-Yachts announced the addition of Michael Jost,
following his plans to conclude his roles as Volkswagen’s Head of
Group Strategy Product and brand Chief Strategy Officer in May.
“Jochen and Michael bring lots of valuable know-how and
experience. Tesla is the electric-car pioneer within the automotive
industry and Volkswagen committed itself to a major electrification
plan a few years ago. Both men played key roles in these
developments,” Köhler says.

silent 55
silent 60
s i l e n t 62 3 - D E C K
silent 80
silent 80 3-deck
w w w. s i l e n t - ya c h t s . c o m

Render of the Silent 60 (left); the first hull (right) is in the water in Thailand, where the model is being built by PMG Shipyard in Rayong, southeast of Pattaya
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“Silent-Yachts can already be described as the technological
pioneer in the yachting industry. Compared to the automotive industry,
though, the nautical industry is still a few years behind in some
areas such as digitalisation, so Michael and Jochen will support us in
continuing to shape the future of solar-electric yachting.”
The builder is also cooperating with Jost on a joint-venture to
develop a base in a marina in Croatia where a Silent 62 Tri-Deck will
be available for sea-trials from next year. The set-up will complement
the company’s Spanish facility at Port Adriano in Mallorca.
ALVA JOINS SOLAR-ELECTRIC CHARGE
Alva Yachts is a new solar-electric catamaran builder co-founded
in early 2020 by Germans Mathias May (Managing Director) and yacht
designer Holger Henn (CEO). The company offers electric yachts from
50-90ft and evolved from the former Pica Yachts, which had six years’
experience in the development, construction and marketing of smaller
electric-driven sailing and motor yachts, with 54 boats sold.
Although Alva is headquartered in Bad Pyrmont in inland
Germany, its shipyard is 3,000km away in the Antalya Free Zone on
Turkey’s southwest coast. The brand recently completed its first hull,
delivering an Ocean Eco 54 to a European client, but the company’s
product range has since evolved.
Its primary models are now the Ocean Eco 60 and the flagship
Ocean Eco 90 superyacht, both of which are offered in Explorer
versions that feature an enclosed flybridge, carbon-reinforced hull,
alternative layout and stronger air-conditioning. Multiple units of the
Ocean Eco 60 are in build, while the first unit of the Ocean Eco 90 is
under construction.
“These yachts will be delivered to USA, Russia and Europe. For
such a new brand, we’re more than happy with our orders and are
excited about delivering yachts across the world soon,” says May,
who says the shipyard can accommodate up to six 60ft and three 90ft
models.
“We even think the pandemic helped our online marketing
campaigns quite a lot because more people got into yachting from
home and through digital media.”

Silent-Yachts’ newest offering, the Silent 62 Tri-Deck
can have an open or enclosed flybridge

Alva has also prioritised the establishment of a global network of
dealers including Yacht Sales International (YSI) – which has four
offices in the US – as the exclusive distributor for North America.
Dealers have also been appointed in northern Europe, Russia, the
Gulf, Australia and New Zealand, as well as Singapore, Thailand and
Taiwan in Asia.
Alva’s models are offered with hybrid propulsion or in a fully
electric, solar-powered version but including a backup diesel
generator. May acknowledges the role played by Silent-Yachts in
pioneering solar-electric catamarans.
“For us, the future of yachting, like the car sector, is electric.
Silent-Yachts has done great work as solar yacht pioneers for many
years and while we acknowledge our similarities, we try to focus on
our strengths and differences,” May says.
“Solar-electric yachts have a lot of advantages over conventional
yachts in addition to the lower CO² emissions. The silent engines and
the opportunity to be completely self-sufficient on the water are just
two arguments that show why solar power will transform the yacht
market. Moreover, we’re working on technologies like Hydrogen Fuel
cells that replace conventional generators to make our yachts fully

Alva Yachts has its headquarters in Germany and a shipyard in Turkey, where it’s building the first hulls of its new Ocean Eco 60 solar-powered catamaran
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Alva is also building hull one of its flagship Ocean Eco 90 superyacht as it enters the solar-electric catamaran sector

electric, which is the next step for e-yachting.”
Despite being a new company initially driven by orders from
Europe and the US, Alva is looking to make a concerted push into
Asia and has opened an office in Singapore.
“Although Alva currently finds a lot of success in USA and
Europe, we believe we can also inspire a lot of customers in Asia,”
May says.
“These boats are perfect for environmentally continuous, longdistance boating in Asia, so the next expansion step is to grow our
sales structure there. We’re continually expanding the brand and
are excited about entering the Asian market as well as the charter
market.”
KINGSHIP CREATES KINGCAT
Kingship Marine, one of Asia’s leading yacht builders and refit
facilties, has developed a new line of power catamarans. It’s starting
with production of the KingCAT 51, the entry-level model to a range
that also includes the KingCAT 85 and the enormously powerful
KingCAT 138.
Founded in 2004 by Roger Liang and headquartered in Hong

Kong, Kingship has a shipyard in nearby Zhongshan and has a strong
background in superyachts, having built a range of models from 89144ft including the in-build Grand Voyager 144.
More recently, the shipyard has also been building large, highspeed aluminium catamaran ferries such as the powerful 42m
model that provides the underlying hull shape and platform for the
KingCAT 138.
“Owners usually buy a new yacht for more space. A catamaran
offers a good solution as it’s very stable and gains space by width
instead of length. It’s the fastest growth sector for yachts under
100ft,” says Liang, who was involved in Italian shipyard Baglietto in
the 1980s and Green Bay Marine in Singapore in the 1990s before
creating Kingship.
“The likes of Lagoon and Leopard did a great job of introducing
catamarans to the recreational sector and we believe there’s huge
potential market in emerging markets. Catamarans are also a great
way to reduce your environmental footprint by simply choosing the
right hull. And because they’re very efficient, they can be powered by
hybrid propulsion.”
Kingship says it’s developing a range of layouts for the KingCAT

The interior of Alva’s Ocean Eco 90 (left); the KingCAT 85 (right) by Kingship Marine, one of Asia’s leading yacht builders
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Kingship’s KingCAT 138 (left) features styling by Vripack and the platform of a 42m, 40-knot ferry; the KingCAT 51 (right) is the range’s entry-level model

51 more suited to clients in Asia-Pacific and is targeting the likes of
Greater China, Southeast Asia, Australia and New Zealand, and other
Pacific nations. Solar power and hybrid propulsion are among options
on the 51, with the first unit expected to launch by the end of the year
or early 2022.
“We see the 51 as a very suitable size for Asia,” Liang says. “The
newer markets of Southeast Asia and China appreciate the space
layout. It’s logical to trade the interior space of a monohull for the deck
space of a cat as day boating is common here. The 51 can entertain
over 20 people comfortably as it has four separate large areas, with an
area devoted to karaoke.”
The KingCAT 85 and 138 are based on aluminium hulls and will
be able to be customised. In 2019, Kingship delivered a towering 78ft
tri-deck powercat that has been used privately on a lake in China,
but its KingCAT 85 is based on a sea-going hull by Canadian Ivan
Erdevicki with an overall length of 85ft and a beam of almost 38ft. The
yacht offers accommodation for 12 guests in five cabins.

“With the KingCAT 85, the aim is to have the biggest volume for a
pleasure yacht categorised under 24m,” Liang says.
The KingCAT 138 has a hull by Australian firm Incat Crowther
and styling by Dutch firm Vripack, which has worked with Kingship
on many of its previous superyacht designs.
“Because it’s built on a proven platform for fast ferries, the
KingCAT 138 will be a unique, very fast yacht. It will be stable up to
40 knots, so suitable for a young billionaire in a hurry,” Liang smiles.
The Kingship CEO admits that the cruising catamaran sector is
growing, in terms of owners and also builders and range of models on
offer, but is backing his company to make an impact.
“By drawing on our commercial-ferry sector experience, we can
provide proven world-class designs, the fastest build times, the most
reliable boat, at a very reasonable price,” Liang says. “There are many
great products on the market. The only way to differentiate is to offer
something different and good value.”

The KingCAT 51 is the first of the KingCAT range to be built, with the first hull expected to debut by early 2022
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